WILLAMETTE

2227 Santiam HWY SE Albany, OR 97322

Website: WAOR.org

HAPPY VALENTINES DAY
As we move into the 2009 year,
The Willamette Association of
REALTORS® would like to ask
members to help us expand
our services to meet your needs.
Please take a moment to share with us
your thoughts and ideas on how we
can provide assistance to help you to
grow your business in the future.
Please send your ideas by email, or
call Barb at the WAOR Office.
We look forward to working in

partnership with you, our members to
come up with creative ways to go

forward during this challenging year.
Thank You
Linda
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Green and Save

GREENandSAVE. com a
home resource (a trusted source for the
NAR, AIA, and NARI) is pleased to offer
every member of the NAR with a FREE
practical 12 - page Eco Family Guide that
helps all families create a "greener" and
healthier home and lifestyle.
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Lowebds Realtor
Lowe's and NAR have teamed up to
provide REALTORS® an exciting
new real estate marketing tool. Under this
exclusive program, Lowe's will send

valuable coupons and rebate offers to
your customers & clients, on your behalf,
via highly customized direct mail featuring

waur hgte and eampany go. Bestof all,
it's absolutely FREE to REALTORS®.
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February 17th

Adair Village Club House Shawn Tucker:  Keller Williams Corvallis

Cost $10.00 Kaire Downin:  Keller Williams Corvallis
Time: 11:15 to 1:00 PM Angela Stuckart: RE/MAX Integrity Corvallis
Speaker: TBA Michael Jenson:  Prudential Real Estate Professionals

1 Credit Hour Kathy Corjasso:  RE/MAX Integrity Albany
RSVP by email before February 13th 2009

realtors@waor.org

Andrea Beem : coldwell Banker Valley Brokers Albany

Or on our website
waor.org

Womends Counci l Meeting
February 19th
11:30 AM to 1:00 PM
Location

Presented by Fidelity Title
Branding The Real Estate Professional
Thursday February 26th
11:30 AM to 1:00PM
Speaker
Theresa Fuhr IPX 1031
Corvallis Library
645 Monroe Ave.
Corvallis, OR
RSVP
Marnie @ 541 -602 -1557
Tammy @ 541 -760 -6689
1 Credit Hour Earned

Allied Waste Conference Room
1214 Montgomery ST SE
Albany, OR
Speakers
Linn and Benton County City Planners

RSVP
Heidi Wills
541 -704 -3450




OAR Professional Standards Academy Spring 2009

Oregon GRI

February 23 & February 24th April 28th to May 1st 2009
Salem Conference Center

February 23 1:30 PM to 4:30 PM
Reception Following

February 24th 8:30 AM to 3:30 PM
See flyer on page 4

See flyer on page 6
For more information

For more information

March 4, 2009

Welcome to the Oregon Association of REALTORS®.

Monday February 9th
11:30 AM to 1:00 PM
LaMargarita
545 Ferry ST
Salem OR

With the chall enges facing
have a strong presence at this event!
Click here for the event schedule and to download the
registration form.
Click here to register online.

There is NO FEE to attend, but you must register.

See flyer on page 5 for more information.



http://www.oregonrealtors.org/.docs/pg/400/rid/10884/f/2009_REALTOR_Rally.pdf
https://www.oregonrealtorsonline.org/default.aspx?event=203
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Inside Story Headline

This story can fit 1500 words.

One benefit of using your news-
letter as a promotional tool is

that you can reuse content from
other marketing materials, such
as press releases, market studies,
and reports.

While your main goal of distrib-
uting a newsletter might be to
sell your product or service, the
key to a successful newsletter is

making it useful to your readers.

A great way to add useful con-
tent to your newsletter is to
develop and write your own
articles, or include a calendar of
upcoming events or a special
offer that promotes a new prod-

Hgde Story Headline

This story can fit 1050 words.

The subject matter that appears
in newsletters is virtually endless.
You can include stories that
focus on current technologies or

innovations in your field.

You may also want to note busi-
ness or economic trends, or
make predictions for your cus-
tomers or clients.

If the newsletter is distributed
internally, you might comment
upon new procedures or im-

Inside Story Headline

This story can fit 7825 words.

Selecting pictures or graphics is
an important part of adding con-

tent to your newsletter.

Think about your article and ask
yourself if the picture supports
or enhances the
trying to convey. Avoid selecting
images that appear to be out of

context.
Microsoft Publisher includes

thousands of clip art images from
which you can choose and im-

You can also research articles or
find ofilleréo
the World Wide Web. You can
write about a variety of topics
but try to keep your articles

short.

Much of the content you put in
your newsletter can also be used
for your Web site. Microsoft
Publisher offers a simple way to
convert your newsletter to a
Web publication. So, when
youdre finished
newsletter, convert it to a Web

site and post it.

provements to the business.
Sales figures or earnings will
show how your business is
growing.

Some newsletters include a col-
umn that is updated every issue,
for instance, an advice column, a
book review, a letter from the
president, or an editorial. You
can also profile new employees
or top customers or vendors.

port into your newsletter. There
are also several tools you can

use to draw shapes and symbols.
Once you have chosen an image,

place it close to the article. Be
sure to place the caption of the

image near the image.

arti
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